
RISK AND PRACTICE MANAGEMENT TIP: Making Your Business Card Your Best Marketing Tool
A business card can be a lawyer’s most valuable marketing tool that can say a lot about you.  However, it’s almost impossible to know how powerful a tool it is – or what it’s saying about you - without knowing what makes them really good. Here are some ideas:

1. Stacking Up: think back to the last time you handed out your card.  How did people react?  Did they compliment its design?  Did they quickly shove it in their pocket or show it to someone else?  Whatever the response was, your card made some type of impression.
2. Standing Out: make your card easy to spot.  Cards with red on them tend to stand out more, or cards with a black – rather than the typical white – background; cards that are formatted vertically rather than the typical horizontal can be eye-catching; as well as cards with pictures or images on them. 

3. Creative and Unique Ways to Enhance Your Card: Use both sides of your card – include a map to your office, or a QR (Quick Response) code that will take someone right to your firm’s website. This lets clients – or potential clients - instantly learn more about the services your firm offers.

4. Implementation: Once you’ve come up with newly created card, print them and hand them out!  Send two business cards to each client at the close of their file and ask them to refer you business, or whenever you hand out a card, hand out three instead – one to that person and two more for their friends.

Try it out! Gather dozens of accumulated cards from your desk and discover which ones stand out.  Oh, and don’t forget to put your own card in the pile – you’ll be amazed at what you see.
If you have any questions on these, or any other risk- or practice-related matters, do not hesitate to contact Stacey Gerrard, LIANS Counsel with the Risk and Practice Management Program at sgerrard@lians.ca or call 423-1300 ext. 345.
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